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	Innovative Leader


20-year career dedicated to providing savvy and strategic communications solutions. 
· Earned local and national reputation as leader and innovator in school public relations. Among first to:

· Implement social media tools and strategies.
· Tap power of video storytelling.

· Establish customized and research-driven mobile web site for public schools.

· Create and integrate comprehensive brand identity system, visually uniting public school district and its 13 schools.

	Communications Campaign Director


· Directed communications campaigns for three successful voter-approved school district levies, generating $16 million annually, and developed key communications strategies for independent school alumni development campaigns, raising more than $26 million.

· Created integrated marketing plans and targeted enrollment campaigns that increased independent school admissions inquiries by 50 percent and bolstered public school non-resident enrollment by 58 percent. 
	Public Relations Counselor


· Established role as trusted advisor to superintendents, school administrators, teachers and college presidents, serving as organization spokesperson and media relations director.
· Helped organizations successfully communicate during crises and navigated countless public relations challenges, including institutional brand development, voter-approved levies, declining enrollment issues and leadership transitions.
	Published Writer


· Pitched and published several feature articles on trending communications issues for national higher education trade magazine, CASE Currents.

· Wrote grantee profiles for Minnesota State Arts Board, and wrote feature articles and columns for Minnesota, University of Minnesota Alumni Association magazine.
	Award Winner


Recognized in highly competitive fields for excellence in video, print, graphic identity and marketing communications.
	National
	State

	Gold medallion (highest possible): 

· Marketing communications program, 2004.

Awards of Excellence (highest publications award): 

· 10-minute tax guide, 2007 • Marketing video, 2005 • Visual identity system, 2003 • Alumni magazine, 1998, 1999, 2000 • Annual report, 2000  • Admissions viewbook, 1999.

National School Public Relations Association (NSPRA)
	Gold star (highest possible):

· Environmental center video, 2012 • Marketing video, 2005 • District magazine, 2001

Silver star:

· Visual identity system, 2003 • Web site, 2002
Minnesota School Public Relations Association (MinnSPRA).



	Team Player


· Minnesota Schools Public Relations Association, 2000-present; Board member, 2010-2012
· National Schools Public Relations Association, 2005-present
· Public Relations Society of America, 2008-present
· Minnesota News Council Hearing Board, 2007-2011
· Council for the Advancement and Support of Education, 1994-2000
	(The Lighter Side)
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Published author of nonfiction humor book, The Accidental Adult: Essays and advice for the reluctantly responsible and marginally mature, sold in major booksellers across U.S. and Canada. (Adams Media; Avon, Mass.; June 2010.)
· Contributed dozens of humor columns and essays for variety of media including MTV.com, MinnPost, Betty Confidential and The Good Men Project. 
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Founder and producer of popular five-year musical variety show for parish, featuring 100+ performers, 5,000 guests and $17,000 in profits for church. 
(St. Odilia Church, Shoreview, Minn.)
· Conceive, write and direct series of audience-favorite parody videos for each year’s production, available at www.colinsokolowski.com.

